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NEJOBOM AHTIJIMMCKUN

IIporpamma o0urero Kypca

Jl1l MarucTpaHToB, 0OY4aOLIUXCS 110 CIELUATIbHOCTH
CBA3U ¢ OBIIECTBEHHOCTBIO

IHOACHUTEJIBHASA 3AIINCKA

JIaHHBIN TPaKTHYECKUN KypcC MpeaHa3Ha4YeH AJisl CTYJEHTOB 2 Kypca,
MPOJIOJDKAIOIUX O0yueHHe B Marucrparype QakyiabTeTa HWHOCTPAHHBIX
S3bIKOB U PETUOHOBE/ICHUS.

[Ipoueccel rmobanu3anuu U uHTerpamus Poccum B rioOanbHOE
MPOCTPAHCTBO, YIIIyOJIeHNE MEXIOCYIaPCTBEHHBIX U JIEJOBBIX KOHTAKTOB Ha
pPa3HBIX YpPOBHSX, TMOBBICWJIM MPAarMaTUYECKyl0 3HAYMMOCTh BJIAJCHUS
WHOCTPAHHBIMU SI3bIKAMU W TIOCTAaBWJIM TEPeJ OTEUECTBEHHBIMU BY3aMHU
3aJlayy  NOJArOTOBKM  CIEUMAIMCTa HOBOTO  THIA:  KOMIIETEHTHOTO,
KOHKYPEHTOCIIOCOOHOIO Ha PpPbIHKE TpyJla, TOTOBOTO K IOCTOSSHHOMY
npodeccuOHaTBbHOMY POCTY W COIMaIbHOW MOOWIbHOCTU. CeromHs HeET
COMHEHHMS B TOM, 4YTO pSAJl JEJTOBBIX KadecTB OyAyHIEro Creruaiucta
BKJIIOYAae€T MOMHUMO O0O0S3aT€IbHOTO 3HAHUST OCHOB HWHOCTPAHHOIO S3bIKA
yMEHUSI ¥ HaBbIKU 3(P(HEKTUBHOTO nenoBoro oOmieHus. OCHOBHOW 3ajadeit
3¢ (EKTUBHOTO JEI0BOTO OOIICHUS SBIISETCS JOCTHKEHHE 1enu. JlocTikeHne
MOCTABJICHHOW 1€ TpeOyeT MIMPOKOHW KOMIIETCHIINH, BKIIIOYAIOIICH
OOIIMPHBINA MIACT 3HAHUI M3 CaMBIX Pa3NUyHBIX oOnacteld. Takum oOpazom,
s dexTrBHOE n€I0BOE OOIeHHEe TPeOyeT MOHMMAaHUs HE TOJIBKO TOro, Kak,
HO M YTO HEOOXOJUMO CKa3aTh B KaXKJOM KOHKPETHOM CITy4ae.

[TockonbKy 007aCTh (PYHKIMOHUPOBAHUS CBSA3EH C 0OIIECTBEHHOCTHIO
B OOlIECTBE MHOTOrpaHHa, HEU30EKHO BCTA€T BOMPOC O MpodeccHoHaIbHO-
KOMMYHUKAaTUBHOM KoMmIieTeHuu [IP-crienuanucra.

CBsi3u ¢ 00IIECTBEHHOCTHIO KaK Hayka 00 yHpaBlIeHUH OOIIECTBEHHBIM
MHEHUEM pPa3BUJIACh M3 B3aUMOOTHOIIIEHUN OM3HECa U TOUM cpelbl, B KOTOPOU
OoH (pyHKIIMOHMpYET. J[eHCTBYs B yCIIOBUSIX KECTKOW KOHKYPEHIIMH, OU3HEC
HE TOJIKO OMHUpAETCs Ha TIIyOOKWUH aHalu3 IIEJIEBOM ayJIUTOpPUH, HO H
yaenser OoJbllioe BHUMaHWE WHOOPMAIMOHHOMY OOCTY>KMBAaHUIO CBOUX
COOCTBEHHBIX CiyXammux. JIpyroil xapakTepHOW OCOOCHHOCTBHIO OW3HEca
SBJISIETCSI TOT (DaKT, YTO OH CTPEMHTHCSI PA3BUBATLCSA B OJIArOMPHUSATHOW IS
cedsl cpelie U He JOIyCKAaeT HeylpaBiseMbIX IpoueccoB. MIMEHHO mosTomy
3HAHUE OCHOBHBIX PHIYAroB BO3JCHCTBHUS HAa BHEIIHIOK U BHYTPEHHIOIO
ayJIMTOPUIO U MEXAHU3MOB yIPABIICHUS OOIIECTBEHHBIM MHEHHUEM COCTABIISET
OCHOBY Tipo(peccronanbHoi komnerenuuu [1P-cnennanucra.

B npaxTtuke cBsizeil ¢ 00111eCTBEHHOCThIO POJIb peUM KaK MHCTPYMEHTA
yIOpaBJICHUs] Ype3BbIUaiHO BaxkHa. HecMOTpsi Ha TO, YTO CYyIIECTBYIOIIHUE
IPOrpaMMBbl 1o WHOCTPAaHHOMY S3BIKY OpPUEHTHUPOBaHbI Ha



COBEPLICHCTBOBAHUE BCEX YETHIPEX HABBIKOB BIIAJICHUSI MHOCTPAHHOU PEYBIO,
OLIYIIAeTCs HEOOXOJMMOCTh B CIEHUAIBHOM Kypce, pa3BHBAIOIIEM Y
CTYJCHTOB YMEHHUE coueTaTh (YHKIIMH COOOIIECHUS, OOIICHUS 1 BO3ACHCTBUA
C LEJBI0 CO3JaHUS PEUYEBBIX MPOU3BEICHHN, C LEJIbI0 TapMOHU3ALUN
MHTEPECOB OPTaHU3ALMHU C UHTEPECAMHU TEX, OT KOI'0 3aBUCUT €€ PA3BUTHE.

Brllrens3noxxeHHoe JenaeT BKIOUYEHUE Kypca «AHTIIMUCKUMN A3BIK I
JIJIOBOTO OOLIEHUs» B MPOTPaMMy MOJATOTOBKH CIELHUAIUCTOB MO CBA3SIM C
OOIIECTBEHHOCTHIO BIIOJHE ONPAB/IAHHBIM U aKTyaJIbHbBIM.

B 3aga4y Kypca BXOIuUT:
- ¢(hopMHpOBaTh y CTYACHTOB YETKOE MPECTABIEHUE O CTPYKTYpE AEIOBOTO
MHUpa, TPaAMLMAX BEACHUS MEXIyHapoJHOro Ou3Heca C  y4eToM
0COOEHHOCTEN HallMOHAJIBHBIX KYJIbTYD;
- O3HAKOMUThH CTYJEHTOB C PAa3HOBHUJHOCTSAMH U OCOOCHHOCTSIMU KaHaJOB
KOMMYHUKAaIMU B OM3HEC OpraHu3allly;
- 00y4UTh CTYJICHTOB HaBbIKaM OOIIEHUS ISl YCTAHOBJICHUS U TMOACPKAHUS
JENOBBIX KOHTAaKTOB W OTHOIIECHHWM C BHEIIHEW W BHYTPEHHEW ayaUTOpUEU
OM3HEC OpraHu3aluu;

I1o okOHYaHUM Kypca CTYACHTbI T0JIKHBI

- 3HAaTh KIIFOUEBBIE NMOHATHS M TEPMHUHBI, OTPAKAKOLIME OCHOBHBIE ACTIEKTHI
JICJIOBOT'O MUpA U YNIpaBJIeHUsI OU3HECOM;
- YMEThb BBICTpauBaThb COOCTBEHHYI0 KOMMYHHKAaTHUBHYIO CTpPATErHi0 MU
TaKTUKY IIOBEJICHUS B COOTBETCTBUH C TPEOOBAaHUSIMU JIETIOBON CUTYaLlUU;
- YMETb IPUMEHATH IIOJIYYEHHbIE 3HAHMS W HAaBBIKM Ul aHAIM3a JEJI0BOU
CUTYyall! U OCYIIECTBIECHUS CTPATETUUECKOTO IIJIAHUPOBAHMUS.

CTPYKTYPA KYPCA U ®OPMBI ITPOBEJEHUS 3AHATUN

Kypc paccunran Ha 152 gaca, u3 xoTopsix 122 ygaca mpuxoaurcs Ha
ayJUTOPHBIE 3aHSITHUA C MHTCHCUBHOCThIO 4 uvaca B Heaento, u 30 4dacos
OTBOJIUTCA Ha MPOEKTHbIE padoThl. Kypc COCTOMT W3 MOCHEeI0BATEIbHBIX
MOJYJIEH.

OCHOBHOM METOIMYECKOMN 0a30i SABISAETCSI KOMMYHUKATUBHBIN MOIXO K
oOy4eHHI0, OCHOBaHHbIN Ha npuHuuie “learning by doing”- o0yueHue uepes
JesTeNbHOCTh. B Kypce HCHONB3YIOTCS JAENIOBbIe WHTEPAKTUBHBIE UIPHI,
uMuTauM (simulations), CTUMYJIOM ISl OCYIIECTBICHUS KOTOPBIX SIBIISETCS
nenoBas cutyanuu (case-study). Merox “case study” Bechbma 3(pdexTuBeH,
MOCKOJIbKY TIO3BOJISIET CO3/1aTh CUTYyallMd, MTPUOJMKEHHBIE K pealusiM
NeI0BOM KU3HU. BO BpeMs HWHTEPAKTUBHBIX JIEJIOBBIX WIP CTYJICHTHI
O0TpadaThIBAIOT YMEHUS BBIPAXKATh PA3IMUYHbIC KOMMYHUKATUBHBIC HAMEPCHUS
U BBICTpAaWBaTh COOCTBEHHYIO MOJI€NIb MOBEJCHUS B PA3JIMUHBIX CUTYaLHSIX
nenoBoro oobmenus. Hapsay ¢ BbIIIEyNOMSHYTBIMH METOAAaMU OOy4YEeHUS B
KypC€ UCIOJIb3YETCsl METOJ1 YUEOHBIX MPOeKTOB. HecMoTps Ha TO, YTO MPOEKT
BBICTYNA€T KaK CpEJICTBO KOHTPOJS, €ro BBINOJIHEHUE HE SBIAETCA
camo1ielnblo. L{enbro NpoeKTHBIX padoT SIBISIETCS YCHWIUTh TBOPUYECKOE HAYAIIO
y4eOHON JeATEeIbHOCTH CTYJCHTOB, Pa3BUTh B HHUX OTBETCTBEHHOCTh 3a
coOCTBEHHOE O0yYeHHE, CTUMYJIMPOBATh CTpEeMJIEHHE K TPO(EeCCHOHATEHOMY



CaMOCOBEPIIEHCTBOBAHUIO 4YEPE3 CAMOCTOSITENIBHYIO HCCIIEI0BATEIbCKYIO
pabory.

OOyueHne 4yeThIpeM BHJIaM PEUYEBOM JIEATEIBHOCTH OCYIIECTBIISECTCS B
UX B3aMMHOM CBS3M C YYETOM CHEUU(PHKU KaKIOr0 M3 HUX. YIpaBICHHUE
MPOLIECCOM JOCTHIaeTcs YeTKO C(OpMYyJIMpOBAaHHOM 3ajgadyeil Ha KaxXIoM
srane oOydeHus. OmnpenenstomuM (HaKTOPOM B YCTAHOBJIEHUU YPOBHS
BJIAJEHUS TEM WJIM HWHBIM BUJIOM pEYEBOM KOMMYHHUKALUU SBIISETCS
PAKTUYECKOE BJIAJICHUE aHTJIMHUCKUM SI3BIKOM JUJISl IOCTUKEHUSI KOHKPETHBIX
3ajad.

YUmenue

CoBepIlIeHCTBOBAHME HABBIKOB UTCHHS HA aHTJIMICKOM SI3bIKE B cepe
JEJTOBOM KOMMYHUKAIUM NPEANONaracT yMEHUE 4YWUTATh OPUTHHAIBHYIO
auTepaTypy, ONUpasch HAa  M3YYCHHBIM  Marepuana, (OHOBBIE U
npodeccruoHaabHbIC 3HAHUS.

Buabl _ 4dreHus: IIPOCMOTPOBOE,  O3HAKOMMTENBHOE,  M3Yy4arollee.
OOyuaroiecs JTOJDKHBI OBJAJETh BCEMU BUJAMU YTEHHS JIUTEPATyphl U
HAYUYUTHCA U3BJIEKATh OCHOBHYIO HH(pOPMAIIMIO, COJEPKAIIYIOCS B TEKCTE,
MIPOBOJIUTH 000OIICHMS, U3J1araTh MPOYNTAHHBIN MaTepHall.

B kadectBe (opm KOHTpOJISI TMOHUMAHUS TPOYUTAHHOTO B
3aBUCUMOCTH OT BHJIa UYTECHHS UCMOJB3YIOTCA Pa3jIuyHble BHUJbI 3aJaHus, a
MMEHHO TMOJpOOHOE WM KpPATKOE H3JIOKEHUE MPOYUTAHHOIO, OTBETHl Ha
BOIIPOCKI, OeceAbl M AUCKYCCHMM IO MPOYUTAHHBIM TeMaMm. JlaHHBIN BUA
paboThl TIOMOTAET CTyJCHTaM OBJAACTh JIEKCUKOM, TEPMHUHOJIOTUEH,
(dbpazeosiorueii ¥ OCHOBHBIMU MOHSITUSIMH, OTPAXKAIOIIUMHU OCHOBHBIE aCTIEKThI
1 0COOEHHOCTH COBPEMEHHOTI'0 JIEJIOBOIO MUPA U IEIOBOM KYJIBTYPBHI.

TI'oséopenue u Ayouposanue

Jlnst nocTrkeHus: MpoecCUuOHANbHOW HAIIPaBIEHHOCTH YCTHOW pedH
HABBIKM ayJAMPOBAHHWS W TOBOPEHHS] pPAa3BUBAIOTCS BO B3aMMOCBS3H U
B3anMozeiicTBur. OCHOBHOE BHHMAaHHME VYACNSACTCS KOMMYHHKATHBHOCTH
YCTHOH  peYd:  COACpPKATEIbHOCTH, MOTHBHUPOBAHHOCTH, aJ€KBaTHOU
peann3anuid KOMMYHHKAaTHBHOTO HAMEPEHHs, JIOTMYHOCTH, CBSI3aHHOCTH,
CMBICJIOBOH M CTPYKTYPHOW 3aBEpIICHHOCTH BBICKa3biBaHUA. CTyACHTHI
JOJKHBI YMETh BJaJ€Th IOJTOTOBJIEHHOH, a TakKe HENOJArOTOBICHHOM
MOHOJIOTUYECKOM  peublo;  JAMAJIOTMYECKOM  peubld B CHUTYaIMsX
HedopmasibHOTO 00ImeHus (socializing), nemoBoro pasroBopa mo TeiaedoHy,
MHTEPBbIO; y4acTBOBaTh B Oeceze (MONMIIOT), BKJIIOYAs MPOU3BOJCTBEHHbBIE
COBEILAHUS U JIETIOBbIE IIEPETOBOPHI.

B kauectBe (hopM KOHTpPOJISI YPOBHSI BJIaJICHUS JaHHBIM BHIOM PEUYEBOM
KOMMYHHKAIIUH TPOBOJSATCS JI€JIOBbIE MHTEPAKTUBHBIE UTPHI, MO3BOJISIONINE
CTYJEHTaM HE TOJbKO HAayYHUTHCS BBICTPAUBATH JIMYHYIO CTPATETHIO JIEIIOBOTO
MOBEJICHUsA, HO W OTpaboTaTh TAKTUYECKUE HABBIKA  JTOCTHKEHUS
MOCTAaBIIEHHBIX IIe7Iell M 3aJa4, a WMEHHO, HaBBIKM AapryMEHTalluH,



MOSICHEHUM, BO3paX€HMI, BBIBOJOB, OLICHKH SIBJICHUM, BOIPOCOB, MPOCHO U
T.1.

Hucomo

Oco60e BHUMAaHUE yACNISIETCS COBEPIICHCTBOBAHUIO TAKOT'O HaBbIKA KaK
MMOHMMAaHUE Ha CIyX JEJOBBIX Oeceld, JEKIUH M WHTEPBBIO MO YKa3aHHBIM
TeéMaM M YMEHHE KOHCIEKTUPOBATH YCTHYIO p€Ub Ha AHIJIMHCKOM SI3BIKE C
LEJIbIO TTOCIIEYIOUIEro 0000IIEHHS U U3JI0KEHUS YCIIBIIIAHHOTO.

CryaeHTam Taxke MpejiaraeTcsi O0JIbII0e KOJIMYECTBO YIPAKHEHUMH,

TakKMX KakK [OJCTaHOBKa, MepedpasupoBanue, TpaHchopmaius, TIOUCK
CUHOHMMOB/ AHTOHMUMOB, HANpPABJICHHBIX HA 3aKPEIICHUE JIEKCUKU U
TEPMUHOJIOTHM W TMOBTOPEHUS rpaMmarTuku. [lepeBon ¢ pycckoro si3pika Ha
AHTJIMUACKUAM SI3bIK M C aHIJIMKMCKOIO A3blKa HA PYCCKUM MCIIOJB3YETCA U Kak
Croco0 3aKpeTuIeHus] TeMaTHYECKOW JIEKCUKH, OW3HEC TEPMHUHOJOTUUA H
rpaMMaTUYECKOTO Marepuana, U KaKk OJHO U3 CPEIACTB KOHTPOJS 3HAHUU
CTYyJEHTOB.

TEKYIIUHA 1 UTOI'OBBI KOHTPOJIb

TGKYH_II/Iﬁ KOHTPOJIb OCYIICCTBJIACTCA B TCUCHUC CECMCCTpa B BUJAC TCCTOB H
KOHTPOJBHBIX paboT. UTOroBbIil KOHTPOJIb UMEET POpMY FK3aMeHa, KOTOPBIN
IMPpOBOAUTCA B KOHIC 3UMHCTO CEMCCTpa U II0 OKOHYAHUU 06yquH$I.
CGMGCTPOBBIﬁ DK3aMEH COCTOUT M3 IMHCBMEHHOM HTOTOBOU KOHTpOJILHOﬁ
paboThI M YCTHOTO DK3aMEHa.

ConepkaHue YCTHOIO MMPOMEKYTOYHOI0 3K3aMeHa

1. yCTHO MBJIOXKUTH  JIOOYIO0 TIPOMJICHHYI0O TeMy (BBIOOp MO OwiieraM) W
nodece10BaTh ¢ MpernoaBaTesieM Mo JJaHHOW TeME Ha aHTJIMMCKOM S3bIKE.

2.  M3y4YdTh U NPOAHAIM3UPOBATH JEJIOBYIO cHUTyanuio (case-study) u
BBITIOJTHATD 3a/IaHMSI, CBSI3aHHBIE C JAHHOW CUTYyaIueH.

Conep:xanue UTOrOBOr0 IK3aMeHa

DK3aMEH COCTOUT W3 NMMCbMEHHOW YacTH — HWTOTOBas KOHTPOJIbHAsI paboTa —
M YCTHOTO OTBETA Ha JIBa BOMPOCA:

1. yCTHO H3JIOXKUTH JHOOYI0 TPOWACHHYIO TeMmy (BbIOOp mo Owieram) u
no0ece10BaTh C MPENoaBaTesIeM 0 JAHHON TeMe Ha aHTJIUHCKOM SI3bIKE.

2. W3y4dTh MpodiieMy, colepKallytocs B JelI0BOM cutyaruu (case-study) u
BBICTYNIHUTh C TIpe3eHTAIMell COOCTBEHHOTO pemeHus mpoonembl. Hnm
MPOAHATIM3UPOBATH KPU3UCHYIO CUTYAITUIO C YIETOM MOPAIBHBIX M ATHUYECKUX
HOPM U TIPEIJIOKHUTH CIIOCOOBI IPEOIOTICHUS KPU3HCA.

TEMATUYECKOE IINIAHUPOBAHUE

No Tema Aynuropneie | [IpoekTHble Konrtp.
/I Jachl pabOoThI PabOTEI

3UMHHUI CEMECTp




1. Moayib 1 6
. Moayib 2 6
3. Moayib 3 8
[TpoekTHas pabora 10
4. Monayns 4 6
KonTposnbsHas pabota 2
5. Monaynb 5 8
6. Moy 6 6
[TpoekTHas pabota 10
7. Monyns 7
8. Moyab 8 10
KonTposnbHas pabota 2
Becennuii | cemecTp
0. Moy 9
10. Monyins 10 10
11. Moayns 11
KontponsHas pabota 2
12. Moayab 12 10
[TpoekTHas pabora 10
13. Monyib 13 10
14. Moayns 14 10
KontponsHas pabota 2
14
BCEI'O 114 8

COILEPKXAHHUE KYPCA

Moayas 1. OprasuszanuoHHasi CTpPyKTypa JenoBoro wmwupa. JlenoBas
AKTUBHOCTh M TOCYJAApCTBEHHOE pEryjaupoBaHue. PacnpeneneHue KaapoBbIX,
MaTepUaJIbHBIX U (PUMHAHCOBBIX PECYPCOB.

Moayas 2.  IlpennpuHumarensckass nesrtenbHocTb. dopMmyna ycrexa
IpEeANPUHUMATETIS.

Moayab 3. Oprann3annoHHO-TIPaBOBbIE CTPYKTYphI Ou3Heca. [Ipenmyiectsa
¥ BO3MOXXHOCTH MaJIOTO U cpeHero OuzHeca. busnec raH.

Monyab 4. CeMelinpiii Ou3HEC: 0COOCHHOCTH, BO3MOXXHOCTH, MTPEUMYIIIECTBA
u pucku. HacnenoBanue u nepenaya ceMeiiHOTO OH3Heca.

Mopayabs 5. CucremMa BHYTPEHHEro YNpaBiieHUs OW3HEC OpraHu3aliu.
OcHOBHBIE THUNBI CTPYKTYpHOM opraHu3anuu ¢upmel. BzanmoneincTsue
noapazaeneHuit. @opmanbHbie U HeOpPMaTbHbIE KaHAJIBI OPraHU3aIMOHHOTO




oOmieHus1. YmpasiaeHue nHGOpMaIMOHHBIMU TOTOKaMu. L{enTpann3oBanHas u
JeTIeHTpaTn30BaHHas ()OPMBbI yIIPABIICHHUS.

Moayab 6. OueHka CTpaTerM4ecKOW  JEATENbHOCTH  OPTraHU3alWH.
Crparernueckoe manupoBanue. Curyanuonssiil ananus — SWOT ananus.

Mopayab 7. IlonsiTue «KOpHmopaTMBHAsI KyJbTypa» U OCHOBHbIE aTpUOYTHI
KyJabTyphl. DakTopbl, crnocoOcTByIOmKE (GOPMUPOBAHUIO U TMOACPHKAHUIO
KOPIOPAaTUBHOM KYJBbTYpbl. 3aBUCUMOCTb JACSITEIBHOCTH KOMIIAHUHM OT
KOPIOPAaTUBHOM KyJbTypbl. OTIMUMTENBHBIE NPU3HAKA KOPIIOPATHUBHOU
KyJbTypbl B 3aBUCUMOCTM OT THUIIa KOMIAHMM U HAUOHAIbHOMN
IIPUHAJIEKHOCTH.

Moayas 8. Ocobennoctu  mporecca  mnobanmm3aruu.  CTpykTypa
MEXIYHAPOJAHOTO ousHeca. [IpeumyiuectBa " BO3MOKHOCTH
TpaHCHALIMOHAIBHBIX ~ Kopnopauui. KopnoparuBras crparerus THK:
MOTJIOIIEHHUS], CIIUSIHUSA, COBMECTHBIE MPEITPUITHS.

Moayas 9. KopnoparuBHasg u HauuoHanbHas KyiaeTypel THK. Pa3Burtue
MEXKYJbTYPHOM  KOMIETEHUMM — 3allof Yyclexa B COBPEMEHHOM
MHOTOKYJBTYpHOM  Mupe. HaBblkm  HeoOXonumble  JUIsl  YCHEIIHOMN
JESATENBHOCTH MEHEDKEPA MEKTyHAPOJHOTO YPOBHSI.

Mopayab 10. Ilonsarue Opsuma. MamuBuayaabHOCTH OpdHAA. YTIpaBJICHHE
KopriopaTuBHbIM ~ OpaHAoM.  IlozunmonupoBanue. Core Competence.
Haubonee Tunuynbie OMIMOKH, TOMyCKaeMbIe CIIEIUAINCTaMU [0 OpPIHITY.

Moayas 11. IlonsTne pplHKAa W MapKeTHHroBas CTpykTypa. Llens
MapketuHra. IloTpeOuTenbckas ayauTOpUsi W CErMEHTalUs  pPbIHKA.
Mapxkerunrossiii porecc. Marketing Mix.

Moayas 12. busnec-peknama. Ponb, QyHKkIMu U 3amauyn OU3HEC PEKIIAMBI.
Mexanu3sm  BoszaeiictBus  pekinambl  (mpuHmun  AIDA). Kanamnsr
KOMMYHHKAaIINH PEKIIAMHBIX COOOIICHUIA. XapakTepHsbie YEepThI
HAIMOHAJILHOW U MEXIyHapo HOHN pekiambl. Crienuduueckue TpyaHOCTU B
MEXKIYHApPOJIHOU pEKIIaMe.

Monyas 13. busnec u o6mecTBo. Bompocsl 0XpaHbl OKPYKAIOIIEH CPebl U
COIMAJIbHAsi OTBETCTBEHHOCTh OW3Heca. MopanbHbIe W ITHYECKHUE HOPMBI
NesTenbHOCTU Ou3Hec opranu3anuu. buznec B 21 Beke.

Mopyab 14. Kpusuc kak KOHKYpPEHTHOE IpeumyliecTBo. Maentudukanms
oOnacTeil pucka. YOpaBieHHE C 1elbl0 MNPEJOTBPALIEHUs KPU3HCOB.
VYIpasieHue B yCIOBUIX KpU3HUCA.



YUYEBHO-METOJANYECKOE OBECIIEYUEHHUE KYPCA.
Oo0s3arenpHas IUTEPATypa:

1. David Cotton, David Falvey, Simon Kent, Market Leader, Longman, 2000.
2. Guy Brook-Hart, Business Benchmark, Cambridge University press, 2007.
3. David Cotton, Sue Robbins, Business Class, Longman, 1997.

4. David Cotton, International Business Topics, Longman, 1997.

5. Pamela Pickford, Richard Crowe, Video, Business Leader Briefings.

6. Renee Huggett, Business Case Studies, Cambridge Universiry Press,1997.
7. O’Driscoll.,, A. Pilbim. Professional English. (Giving Presentations,
Meetings, Negotiations.)

8. Pamela Pickford, Video, Alliance, Market Leader.

9. BEC Higher 2, Cambridge Books for Cambridge Exams, Cambridge
University Press, 2004.

2 IOHOJ'IHI/ITGJIBHEUI JUTCpATYypa.

1. Michael Lannon, Graham Tullis, Tonya Trappe, Insights into Business,
Longman, 1997.

2. Leo Jones, Richard Alexander, New International Business English,
Cambridge University Press, 1996. Student’s book, Video.

3. John Crowther-Alwyn, Business Roles, Cambridge University Press, 1997.

4. Frances Boyd, Making Business Decisions, Real Cases from Real
Companies, Longman, 1994.

5. Laura M. English, Sarah Lynn, Business Across Cultures, Effective
Communication Strategies, Longman, 1995.

6. Bill Mascull, Business Vocabulary in Use, Cambridge University Press,
2004.



INPUMEPHOE COILEPKAHUE IK3AMEHAIIMOHHBIX
BOITIPOCOB

1. Why are so many companies rethinking their environmental responsibilities
now?

2. What is the main purpose of advertising? How can this purpose be
achieved?

3. What are the main advantages for of the corporate branding tool kit for
companies?

4. How can corporate brand help companies to stand out from competitors?
Why do managers often fail to create a strong corporate brand?

5. What does marketing ethics depend on? What examples of unethical
marketing can you give?

6. In the European community the law says that polluters are strictly liable for
the damage they cause and must clean it up. What problems might arise with
enforcing this law?

7. What could increase the effectiveness of advertising? Discuss advantages
and disadvantages of using famous people in advertising.

8. What is a corporate culture? What makes it a competitive weapon?

9. Why do companies need corporate strategy? What is SWOT? Why is it
important?

10. High principles and business success are incompatible. Discuss.

11. What are the benefits of globalization to multinationals and to host
countries? What threat does development of multinational pose?

12. The presence of a competitor is always beneficial to a company.
Competition forces a company to change itself in ways that improve its
practices. Discuss the extent to which you agree or disagree with the
following opinion.

13. What challenges does company going global face today? How can it
globalise effectively?

14. Should there be any ethical constraints in creating and promoting a
product? If so, what are they? Use examples to support your answer.

Cnucok TeM Mo Kypcy « AHTIIMUCKUN JIJIs1 IETTOBOTO OOIICHUS.



VYpoxk 1. Doing Business in English

Text 1 Types of cultures

Text 2 The lingua franca of the Business world.
Text 3 National stereotypes

Tepmunoi

Globalization, global culture, national culture, cultural stereotype; cultural identity; export;
human resource manager; native speakers; negotiations; presentations; a needs analysis; reports;
socializing; joint venture; “low-context” and “high-context” cultures; marketing.

Ooba3amenvHasn neKcuka

An international environment; the business world; to promote staff; to overcome problems;
business communication/ interaction; person’s functions within the company; language skills;
success of a deal; face-to-face encounters; to get on with people from other countries; sensitivity
to cultural differences/dimensions; to suit local needs; to build up a relationship with partner; to
get down to business; to clinch a deal; short-term profit; long-term strategic concerns; to avoid
risks and conflicts; to adapt products and services.

Questions for discussion

1. Are there differences between the social and business behavior?

2. Do national generalizations serve any useful purpose? If so, what?

3. Why is it important to be aware of cross-cultural differences when operating internationally?
4. In what way do different attitudes to space and time affect business communication between
international companies/ adduce examples.

5. Suggest some practical tips for any foreign businessman who has to do business with the
Russians.

VYpok 2. The background to business activity
Text 1 The sectors of Business Activity.

Text 2 Private organizations and Public Enterprises
Text 3 Risky Business

Tepmunoi

Supply and demand; output; profit; enterprise; entrepreneur; capital; needs; organization; goods
and services; renewable resources; consumer goods; business activity; retailing; labour; land; an
agent; a broker; a dealer; a distributor; a return on capital.

Oosazamenvuan n1excuka

To manage the resources; the best utilization of resources to meet target; to provide services;
unprofitable services; to provide for material and commercial wants; to make workers redundant;
to grow continually; to ensure survival; highly competitive environment; the growth of the
company; to take the risk; to start business; the dynamics of the economy; to profit at the
expense of; to invest in markets; to satisfy society’s desire for defense; to improve the image of
the company.

Questions for discussion

1. What is the aim of business activity?

2. Which sectors of business activity are the most important for the economy?

3. What type of business activity is privately owned? Give examples of private business
organizations?

4. What are the main differences between two types of business organizations?



5. What are the characteristics of an entrepreneur? Would you say entrepreneurs are born or
made?

VYpoxk 3. Legal structure of business
Text 1 The sole trader and partnership.
Text 2 Incorporation and legal personality.
Text 3 Co-operative organization.

Tepmunwi

Fledging enterprise; mission; market niche; copyright infringement; trademark; profit margin;
income; sole proprietorship; a pass-through entity; employee; license; assets; fringe-benefits;
shareholders; shares; ordinary partnership; sleeping partners; the private limited company; the
public limited company.

Oobazamenvnan nekcuka

To have legal responsibility for the conduct of business; to set up a business; to offer services to
consumer; the establishment of the business; to sue the business to incur debts; to pay debts from
the assets of business; to pay company’s obligations; to enjoy tax free fringe benefits; to be
jointly owned by smb.; to draw up a legal document; to outline the rights and duties; a separate
legal entity; to have unlimited liability for the debts of business; to contribute money; to share
the decision-making; to be consulted about the decisions; to be legally binding on smb.; to
run/manage the business; a divorce of ownership and control; to delegate the control of smth. to
smb.; to force business to liquidation; to exercise control over the running of the business.

Questions for discussion

1. Identify the possible advantages that allow small Business to be competitive.
2. Identify special contributions of Small Business to society.

3. Discuss the relative merits of the three major legal forms of business.

4. In which sectors of economy is Small Business most important?

5. What are some of the costs of business failure?

VYpoxk 4. Franchising opportunities
Text 1 A brief guide to franchises

Text 2 All the fun of the franchising
Text 3 Financing your own business

Tepmunut

Premises; method; format; operation manual; stock; contract; outlet; franchisee; franchisor;
franchise; master franchising; balance sheet; equity; cash low statement; liquidity; current asset;
fixed asset turnover; return on equity; physical capital; financial capital; economies of scale.

Obazamenvnan n1ekcuka

To sell franchise to the business format; to provide advice; to carry on advertising and marketing
product name; to examine the accounting records; at the end of the contract; to buy a license
from franchisor; to use corporate design; a percent of gross sales; local promotion; to offer
advantages; to take advantage of successful business practices; to invade the country via
franchise method; local partner; local market expertise; to ensure lower risk; to be about to do
smth.

Questions for discussion

1. What makes franchising different from other forms of business?

2. What are the implications and constraints between the franchisee and franchisor? What are the
principle advantages for both parties?



3. What opportunities does franchise offer?

4. What external finances are available to business?

5. Why is lending to a small business is likely to be more risky than lending to a larger business?
VYpok 5. The organization and management of business.

Text 1 Business organizational structure

Text 2 Formal organization

Text 3 Delegation and centralization.

Tepmunwt

Board of Directors; team; departments; formal structure; personnel; hierarchical chart; levels of
authority; communication channels; matrix structure; functional structure; hierarchy; delegation;
centralization; decentralization; duties and responsibilities; CEO; top management; middle
management; work force; subordinates; superior.

Oobsazamenvuan n1excuka

To be divided into manageable sections or departments; to impose structure on business; to pass
instructions down lines; to carry out policy decisions; to duplicate functions; to break down the
vertical walls; to fatten the organization; to remove barriers and impediments; to give sense of
direction; to control the work of the people; to coordinate team work; to discipline and manage
people; to set/decide aims; to get the best from employees; to supervise subordinates; to pass
tasks down to subordinates.

Questions for discussion

1. Why are business organizational structures important?

2. What is the role of the Board of Directors?

3. What is the difference between strategic and tactical decisions?

4. What kind of management structure will tomorrow’s companies need?
5. What are the advantages of removing barriers in an organization?

Ypok 6. Managers vs Leaders. Are they born or made?
Text 1 The art of Management.

Text 2 Motivation

Text 3 Managing people of different nationalities.

Tepmunut

To plan; to organize; to analyze; to motivate; to measure; to develop; strategy; tactics; plan;
satisfiers; motivators; wage salary; promotion; empathy; disciplinary action; meritocracy;
managerial expertise; cultural management attitudes.

Obazamenvnan n1ekcuka

To allocate resources of people and money; to perform the jobs; to communicate objectives to
people; to measure the performance of staff; to pay and promote people; to achieve/attain
objectives; to coach people; to learn from mistakes; valuable asset; to let people take
responsibility for their decisions; to motivate by financial package; to transfer within company;
promotion by seniority; a policy of lifetime employment; to feel devotion/intense loyalty to
company; to stay on after work; to work overtime; to train for new duties; to pin-point
responsibilities for mistakes.

Questions for discussion

1. What are the benefits and drawbacks of allowing employees to participate in the decision-
making process?

2. What responsibilities do employees and managers have towards each other?



3. What are the main differences between managers and leaders?

4. What factors motivate people in their jobs?

5. Speak on the different approaches to salaries and promotion in Oriental and Western
companies.

Ypoxk 7. Company’s personality
Text 1 Corporate identity

Text 2 Corporate culture

Text 3 Corporate strategy

Tepmunut
Philosophy, advertising, logo, brand, brief, impact, competitive advantage, identity, design,
SWOT analysis, merger, acquisition, diversification, outsourcing.

Ooba3amenvHasn neKcuka

Internal and external factors, to give an extra boost, organic growth, international dimension of
expansion, technical developments, an integral part of success, to project image, the public’s and
staff attitude towards company, to stand for, to be good employer, to be socially responsible, to
maintain a responsible attitude to society and the environment; a properly managed and
distinctive identity, to give competitive advantage.

Questions for discussion

1. What factors play an important role in creating company’s identity?

2. What is the correlation between corporate culture and company’s success?

3. What makes corporate culture a competitive weapon?

4. Why do companies need corporate strategy? Why is it so important for a company to complete
a SWOT analysis?

5. What is the correlation between management styles and corporate culture?

VYpoxk 8. Globalization
Text 1 The third age of globalization
Text 2 Three eras of multinational

Tepmunoi
A synergy, a takeover bid, integration, to grow organically, globalization, trade, multinationals,
exports.

Obazamenvnan n1ekcuka

Multinational accounts, to act as one unit world economy, to shape business around buyer’s
needs, foreign exchange markets, to increase by natural growth, to remove trade barriers,
telecommunications industry, to become global, to be positioned in the market place, to be suited
to globalization, to invest overseas, to invest heavily, the manufacturing presence, government
hostile stance, distribution channels, economic downturn, to cut back on investments, the
contradictions of global companies.

Questions for discussion

1. What is understood by “global organization™?

2. What is the difference between a multilocal, local and multinational company? Give
examples.

3. Which types of a company are most or least suited to globalization?

4. Do you think global companies have too much power?

5. What challenges does a company going global face today?



Ypok 9. Corporate Brand

Text 1 Are the strategic stars aligned for your corporate brand?
Text 2 What a corporate brand can do for you.

Text 3 A brand new world.

Tepmunut
Trademark, brand, values, brand image, consumer, promotion, a brand-switcher, multi-brand
strategy.

Oobsazamenvuan n1excuka

To build up a brand, to promote a product, brand-stretching, taking brand down market, valuable
asset, value for money, price promotion, customer’s loyalty, brand awareness, promotion
campaign, premium brand, market share, core competence, best-selling product, to provide
financial gains

Questions for discussion

1. What is a brand? What are the benefits of building up a strong brand?

2. Is it dangerous to “take a brand down market”?

3. What benefits can brand stretching bring?

4. What is core competence? What is the role of a company’s brand name and core competence
in creating its corporate identity?

5. When and why does a corporate brand not make sense?

VYpok 10. Global Marketing
Text 1 Marketing mix

Text 2 Marketing ethics

Text 3 Global marketing

Tepmunol
Distribution channels, market research, market segmentation, packaging, point of sale, product
concept, marketing mix, 4Ps.

Oobazamenvnasn 1eKcuka

To anticipate consumers’ needs, to meet needs, competing products or services, target customer,
to satisfy changes in market conditions, selling concept, to identify target market, to monitor the
competitor, to identify market opportunities, to enter the market.

Questions for discussion

1. How is marketing defined? How can a company promote a new product?

2. What are the basic aspects of market research?

3. Why are companies turning to global marketing?

4. Do you think global marketing can affect local culture? If so, how?

5. What do marketing ethics depend on? Give example of unethical marketing.

VYpok 11. Advertising

Tepmunu

Word-of-mouth advertising, advertising agency, advertising budget, brief, a media plan,
commercials, comparative-parity method,

OobazamenvHasn neKkcuka

To persuade to buy, the benefits of product, to rely on quality, to build up reputation, to buy
media space, the objectives of advertising campaign, to communicate the message to target



audience, to develop a media plan, to specify the media to be used, to be pre-tested in different
media, the threshold effect, the purchasing frequency, to increase current sales

Questions for discussion

1. What is the main purpose of advertising? How can this purpose be achieved?

2. Discuss the advantages and disadvantages of using famous people in advertising?

3. What could increase the effectiveness of TV commercials?

4. What makes pan-European advertising difficult? What makes it “universal”?

Ypok 12. Corporate Responsibility of Business

Textl Environmental issues

Text 2 Business ethics.

Tepmunut
Eco-efficiency, natural capital, man-made capital, non-renewable resources, ecology, emission,
environmentalists, polluters, waste, disposal, job-generating, recycling.

Ooba3amenvuasn neKkcuka

To become more widely accepted, to give official support or backing, to be morally wrong or
bad, “a good corporate citizen”, to take a public stance against animal testing, to maintain a
healthy environment, to work on different time scales, to be environmentally aware, to pay for
the costs of caring for the environment, to damage the environment, to ban testing on animals, to
take on an extremely important dimension.

Questions for discussion

1. Why are many companies rethinking their environmental responsibilities now?

2. What are some costs and benefits of caring for the environment?

3. How can company be a “good corporate citizen”? What are the benefits that result from
“being good corporate citizen”?

4. The business main responsibility is to create wealth. Discuss to what extend you agree with
the statement.

5. High principles and business success are incompatible. Comment on the statement.

VYpok 13. Banking

Tepmunut

Cash card, cash dispenser, credit card, loan, mortgage, overdraft, investments banks, commercial
banks, stock broking firms, deposit, central bank, discount rate, foreign currencies, lending rate,
trade deficit.

Obazamenvnan n1ekcuka

To guarantee payment for goods and services purchased, to withdraw money, to check the
balance, to pay interest on a fixed sum of money, to lent for a specific purpose, to buy property,
to serve as a security for a loan, to do baking transactions, to trade in money, to receive and hold
deposits, to charge commission for the services, to determine the lending rate for national
currency.

Questions for discussion

1. How can companies raise more capital to expand their business?

2. What is the role of banks? What are the main services a bank should provide?

3. Is it desirable that the banks in a country should be state-owned? Give the reasons for the
answer.

4. What is the major reason why businesses offer credit to their customers?



5. What are the strengths and weaknesses of the banking system in Russia?

Ypok 14. Business and the Role of Government

Tepmunoi

Social security, education, health care, working conditions, defense, public transport, traffic
regulations, taxes, balance of trade, barter, dumping, quotas, tariffs, balance of payment
comparative advantage, export, import, non-tariff barriers.

Ooba3amenvHasn neKcuka

The areas of state actions, market system, a public responsibility, to have essential functions, to
invest for short-run return, to depend heavily on public investments, expanded role of
government in the economy, to impose limitations on economic freedom, to get a licence from
government, to conform to rules and regulations laid by government, to receive permission from
government official, to protect strategic industries, to earn foreign currency to pay for imports, to
achieve economies of scale, to set a limit to imports, to encourage international trade, to impose
tariff barriers to protect infant industries, to open up to international trade.

Question for discussion

1. How and to what extend can government influence the business sector?

2. What are the main social and economic objectives the government is trying to achieve through
its regulation of business?

3. Too much governmental regulation is bad for business. Do you agree or disagree with the
statement?

4. In you view what is the ideal relationship between government and business.

5. Why do most governments impose tariffs and/or quotas?

6. Is protectionism undesirable?

Ypok 15 Family Business.
TepmuHbI
OO6s3arenbHas JIEKCUKa

COJAEP)KAHUME KYPCA

Tema 1. C Typa OeJoBOro Mupa. JlejoBas aKTHBHOCTh. BH3HEC W TOCYIapCTBEHHOE
eryaupoBanue. Pacnpeneneame GUHAHCOBBIX, IIPUPOIHBIX U YETOBEYECKUX DECYPCOB.

TepMuHbI

Supply and demand; output; profit; enterprise; entrepreneur; capital; needs; organization; goods
and services; renewable resources; consumer goods; business activity; retailing; labour; land; an
agent; a broker; a dealer; a distributor; a return on capital; social security, education, health care,
working conditions, defense, public transport, traffic regulations, taxes, balance of trade, barter,
dumping, quotas, tariffs, balance of payment comparative advantage, export, import, non-tariff
barriers.

Tema 2. Oprann3anOHHO MPaBOBBIE CTPYKTYPhI Ou3Heca. BO3MOXKHOCTH M PUCKH MAllOro U

cpenHero 6usHeca. PpaHiimza.

TepmuHbI
Fledging enterprise; mission; market niche; copyright infringement; profit margin; income; sole
proprietorship; a pass-through entity; license; assets; fringe-benefits; shareholders; shares;



ordinary partnership; sleeping partners; the private limited company; the public limited company,
premises; method; format; operation manual; stock; contract; outlet; franchisee; franchisor;
franchise; master franchising; balance sheet; equity; cash low statement; liquidity; current asset;
fixed asset turnover; return on equity; physical capital; financial capital; economies of scale.
Oo0s13aTe/IbHAA JIEKCUKA

To sell franchise to the business format; to provide advice; to carry on advertising and marketing
product name; to examine the accounting records; at the end of the contract; to buy a license
from franchisor; to use corporate design; a percent of gross sales; local promotion; to offer
advantages; to take advantage of successful business practices; to invade the country via
franchise method; local partner; local market expertise; to ensure lower risk; to be about to do
smth.

Tema 3. yHQaBHCHI/IC Ou3HeC O[!FaHHBauHeﬁ (METOIbl KOMMYHHWKATUBHO-YIIPABICHYECKOI'O

BausgHud). IIpWHANMIE] HAVIHOTO MEHe/DKMeHTa. MOTHBAIUS  COT HUKOB M IIPUHATUC
pCHICHUA B KOMITAHWUH.

TepmuHbI

To plan; to organize; to analyze; to motivate; to measure; to develop; strategy; tactics; plan;
satisfiers; motivators; wage salary; promotion; empathy; disciplinary action; meritocracy;
managerial expertise; cultural management attitudes.

Oo0s3aTesbHAs JIEKCHKA

To allocate resources of people and money; to perform the jobs; to communicate objectives to
people; to measure the performance of staff; to pay and promote people; to achieve/attain
objectives; to coach people; to learn from mistakes; valuable asset; to let people take
responsibility for their decisions; to motivate by financial package; to transfer within company;
promotion by seniority; a policy of lifetime employment; to feel devotion/intense loyalty to
company; to stay on after work; to work overtime; to train for new duties; to pin-point
responsibilities for mistakes.

Tema 4. Opranu3alyoHHas CTPYKTYpa KoMOaHWd. OCHOBHBIE THIbI CTPYKTYPHON OpraHU3allun
KoMOaHuy. B3auMoaencTBUE Moapa3AeaeHU.

TepmuHbI

Board of Directors; team; departments; formal structure; personnel; hierarchical chart; levels of
authority; communication channels; matrix structure; functional structure; hierarchy; delegation;
centralization; decentralization; duties and responsibilities; CEO; top management; middle
management; work force; subordinates; superior.

Oobs3aTesbHAs JIEKCHKA

To be divided into manageable sections or departments; to impose structure on business; to pass
instructions down lines; to carry out policy decisions; to duplicate functions; to break down the
vertical walls; to fatten the organization; to remove barriers and impediments; to give sense of
direction; to control the work of the people; to coordinate team work; to discipline and manage
people; to set/decide aims; to get the best from employees; to supervise subordinates; to pass
tasks down to subordinates.

Tema 5. KoprnopatuBHas KynbTypa opranusanuu. [loBeeHWE W OIEHKA JeATeIbHOCTH
opranuzanuy. CTpaTernyeckoe NIaHMPOBAHKE.

TepmuHbI

Philosophy, advertising, logo, brand, brief, impact, competitive advantage, identity, design,
SWOT analysis, merger, acquisition, diversification, outsourcing.

Oobs3aTesbHAs JIEKCHKA



Internal and external factors, to give an extra boost, organic growth, international dimension of
expansion, technical developments, an integral part of success, to project image, the public’s and
staff attitude towards company, to stand for, to be good employer, to be socially responsible, to
maintain a responsible attitude to society and the environment; a properly managed and
distinctive identity, to give competitive advantage.

Tema 6. YpaBieHue TOProBor Mapko. MHAMBHIYadbHOCTE TOPrOBOM MapKu. THUIHWYHBIE
OIMMUOKH, TOMYCKAEMBbIE CHEIUATUCTAMH 110 OPIHITY.

TepmuHubI

Trademark, brand, values, brand image, consumer, promotion, a brand-switcher, multi-brand
strategy.

Oo0s13aTe/IbHAA JIEKCUKA

To build up a brand, to promote a product, brand-stretching, taking brand down market, valuable
asset, value for money, price promotion, customer’s loyalty, brand awareness, promotion
campaign, premium brand, market share, core competence, best-selling product, to provide
financial gains.

Tema 7. KoHKypeHIIUS, TOHATHE PhIHKA M MAPKETUHTOBasg CcTPykTypa. Marketing Mix. IleneBas
AyJINTOPHS U CErMEHTAIMS PhIHKA. « KHU3HEHHBIN MK TOBAPA.

TepmuHubI

Distribution channels, market research, market segmentation, packaging, point of sale, product
concept, marketing mix, 4Ps.

Oo0s3aTesbHAs JIEKCHKA

To anticipate consumers’ needs, to meet needs, competing products or services, target customer,
to satisfy changes in market conditions, selling concept, to identify target market, to monitor the
competitor, to identify market opportunities, to enter the market.

Tema 8. DbusHec-peknaMa: OCOOCHHOCTH W XapaKTEPHBIC YEPThl HAIMMOHAIBLHOW W
MEXIYHAPOJAHOW peKSIaMbl. DTUKA B pEKJIaMe.

TepmuHbI

Word-of-mouth advertising, advertising agency, advertising budget, brief, a media plan,
commercials, comparative-parity method,

Oobs3aTesbHAs JIEKCHKA

To persuade to buy, the benefits of product, to rely on quality, to build up reputation, to buy
media space, the objectives of advertising campaign, to communicate the message to target
audience, to develop a media plan, to specify the media to be used, to be pre-tested in different
media, the threshold effect, the purchasing frequency, to increase current sales.

Tema 9. CTpyKTypa MEXKIYHAPOJIHOTrO OW3HEca, OCOOEHHOCTH Tmpoliecca rao0aan3alini.
JleSTeNbHOCTh TpaHCHAIMOHANBHBIX Kopropaimii. OcobeHHocTn kommyHukanmd B THK wu

VIIPABJIECHUS B MVJILTUKVILTYPHOU CPEJIE.

TepmuHubI

A synergy, a takeover bid, integration, to grow organically, globalization, trade, multinationals,
exports, globalization, global culture, national culture, cultural stereotype; cultural identity;
export; human resource manager; native speakers; negotiations; presentations; a needs analysis;
reports; socializing; joint venture; “low-context” and “high-context” cultures; marketing.
Oo0s3aTesbHAs JIEKCHKA



Multinational accounts, to act as one unit world economy, to shape business around buyer’s
needs, foreign exchange markets, to increase by natural growth, to remove trade barriers,
telecommunications industry, to become global, to be positioned in the market place, to be suited
to globalization, to invest overseas, to invest heavily, the manufacturing presence, government
hostile stance, distribution channels, economic downturn, to cut back on investments, the
contradictions of global companies.

Tema 10. buzHec u 00IIECTBO: colMaNbHAS OTBETCTBEHHOCTh OM3Heca. MopalbHbIE MPUHIINAIIBI
U DTHUYECKHE HOPMBI MOBEACHHS OU3HEC OPraHM3AIHH.

TepmuHbI

Eco-efficiency, natural capital, man-made capital, non-renewable resources, ecology, emission,
environmentalists, polluters, waste, disposal, job-generating, recycling.

Oo0s13aTe/IbHAA JIEKCUKA

To become more widely accepted, to give official support or backing, to be morally wrong or
bad, “a good corporate citizen”, to take a public stance against animal testing, to maintain a
healthy environment, to work on different time scales, to be environmentally aware, to pay for
the costs of caring for the environment, to damage the environment, to ban testing on animals, to
take on an extremely important dimension.
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